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Case Study

In-depth use case



Radio Intereconomia

The Bull’'s Eye of business information.



Project overview

The product:

Radio Intereconomia is the leading business

themed radio and tv channel in Spain to this day.

Project duration:

4 months




Project overview

O

The problem:

As many traditional and reputed companies,
Radio Intereconomia felt their branding and look
and feel was outdated, and more specifically, their
online presence. They needed to connect with
younger audiences to keep their name and brand

at the top.

>

The goal:

Improve the usability and attractiveness of their
website and rebrand their Visual Identity to
connect better with younger audiences and gain

more listeners.



Project overview

o

=

My role: Responsibilities:
Branding Designer and UX/UI Designer Specialist. Visual Identity redesign, benchmarking,

wireframing, elaboration of high fidelity mockups,

prototyping, responsive design.



Understanding
the user

Benchmarking

User research

Research findings

Personas’ problem statements

Insights and Strategy



Benchmarking:

Findings

We analyzed the main competitors’ websites and mobile interfaces: Onda Cero, Capital Radio and Cadena SER.
Cadena SER was at the moment the channel with most listeners, their website and mobile version were smooth,
modern and user friendly. Appealing to younger audiences through functionality and intuitive navigation. We used

them as Best practices for our project.



Cadena SER

EPISODIOS RECOMENDADOS

ACTUALIDAD

Hora 14 Fin de Semana
(24/06/2023)

Hace instantes

seguir 3

AVWIR

QUE 8(09‘“

SAVIER DELPINC

ACTUALIDAD

Masica de campana para Errejon y
apariciones en Lancaster

Hoy

seguir @

\1
cp ' GA
SER
PODCAST
Episodio 78 | Lo que te cobra la
sanidad privada, el MasterChef

contra la obesidad y pastorear la
ciudad

seguir ®

ACTUALIDAD

Las noticias de las 14:00
Hoy

seguir ®

SEIR2

Liga Santander

Portada

""Mbappé tenia casi lagrimas porque
queria irse al Real Madrid": la
intrahistoria del 'no' a Florentino

El problema que esta generando en el Real Madrid la
posible llegada de Mbappé
2025

LAS VOCES DE LA RADIO
o
ENRIC "W JAVIER PEREZ
GONZALEZ ANDUJAR

° Los cordones

° Tic tac

Cadena SER *
=
El cine en la SER Pepa Blanes

) Boletines A

A continuacion...
La Historia en Ruta: Aimudena Grandes
David Botello y Esther SGnchez

De 17:00
A18:00

@ Programacién >

A continuacion...
Serendipias
Ignacio Crespo

>

INICID Q ° CI\E G{IEC'O

MANUEL
JABOIS

° Un programa intratable

De 18:00
A18:00




User research: Initial Brand Perception study

We conducted an online poll with a sample of 8o users between 24 and 40 years old. The questions of the
poll included aspects of color, shape or tone (among others), to define what could be more attractive or
suitable for them for a Business themed Radio show in terms of online branding and visual identity in
general.

Also, we asked questions on how they usually check the latest news and/or topics they are interested in.
In this way, we could understand better how to design the digital platforms of the brand in the most
optimal way, for them to find it intuitive and useful.




rs
Initial study: Paramete

Study type:

Online Poll

Participants:

80 participants

Location:

Spain, remote

Length:

10-15 minutes

Capital Intereconomia

Ultima Modificacign. Miercoles 39 4o Junio de

Lorem ipsum dolor sit amet, Consetetyr sadtpscing elitr, seq diam Nonumy eirmod tempor
invidunl ut labore et dolore Magna aliquyam €rat, sed gj t
accusam et Justo duo

1AM voluptua, At VEro eos gf

Lorem ipsum dolor sit Amet, consetetyr sadipscing elitr,
invidunt yt labore et dolore Magna alig

sed diam nonumy eirmog ¢,
Uyam erat, seq di

empor
am voluptya, oy

Vero eos et




Initial study: Findings

The feedback from this sample helped us recognize some initial problems:

Inefficient branding

Users did not remember the
look and feel or our brand
and in the majority of cases
described it completely
different to how it actually
looked like.

Outdated reputation

The maijority of users
perceived the brand as old
and outdated, using phrases
to describe Intereconomia
as: “a grandparents’ radio”.

Political implications

The users perceived the
radio as a right wing
supporter. This fact, made a
lot of young listeners who
maybe support left wing
political parties to not listen
to them from the start.



Initial study: Conclusions

From the poll, we obtained that people thought of Radio Intereconomia in blue colors mainly, some would say green.

At the moment, they were using Mustard yellow and Burgundy as corporate colors, which indicated how

disconnected they were with their audience’s perception of them, they didn’'t even remember how Intereconomia

looked like.

Also, the majority of them (87%) confirmed they tended to use their phones everyday to check the latest news and

trends, this majority being mainly the younger range of the sample.



Persona 1: Alex

Problem statement:

Alex is a Business Student who
needs access to areliable
source of business-related
topics from his phone because
he doesn’t own a radio device

or d cdar.




Persona 2: Andrea

Problem statement:

Andrea is a business analystin a
consulting firm who needs quick
access to the latest
business-related news and
trends because it’s crucial for
her to perform her work

efficiently daily.




Insights and strategy:

We needed to make a rebranding that felt
more recoghizable, intuitive and appealing

to our main audiences.

Our platform should be responsive and
designed mobile-first, given our potential

listeners are mainly mobile users.

o

Mlerecopn,, o




Original Branding Inolvidables
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Branding proposal

We selected dark navy blue gradients to highlight

reputation, elegance and history of the brand, with

ira Sans Regular

accents of orange, which is the representative color

Fira Sans Medium

Fira Sans Bold

of the Economic field, and adds contrast and
. ";-radlo ’?

pldny|ness To The WebSITe' Round Shopes To Odd USRS Banco Santander es uno de - ’ N E— mterergglil%mia 56% de la poblacion // Pedro Sanchez anuncia

flexibility and modernity were also added to the mix,

to sand the rigid image some users had of Radio

Intereconomia.

We maintained the original shape of the logo to not
lose the hardly earned brand recognition and

differentiation.




Noticias Destacadas

Look & feel proposal:

A IAG cae en picado en el IBEX 35 al
. anunciar que no pagara dividendo en
Niod 2023

"'_ radio )
f intereconomia

-~
dii =
= f‘l’nrtaereoconomla Q=

La Fabrica de Inversores

No te pierdas nada, Suscribete a nuestra newsletter

Clase Business Contenidos

n Elena Fraile Programas
Eventos

Consultorios

millones tras sumar nuevos 30 hotr:

2023

myconomy

1] | Cada fin de semana de 12h a 13h on interconomia.com = Anunciantes

Clase Business 24/06/2023
Otros

Por primera vez en close Turistd
del mend especial disefiado por|

Berasategui, 1. trellas Michelis -
egui, 12 estrellas el Quiénes Somos

Contacta

Aviso Legal

Politica de Privacidad

Belleza Capital

Cookies

con Katia Rocha

Contactanos

i
intereconomia@intereconomia.com Sabados de 9 a 11h en intereconomia.com LS snomia

91992121

1) | Sibados de 11 a 12h en intereconomia.com -,




Design process

Information architecture
Low-fidelity Wireframing
High-fidelity Wireframing
Responsive Design
Desktop Mockups

Mobile Mockups

Reaction to the new image



Low-fi Wireframing

We started the project
reorganizing the information
architecture and prioritizing
which content and
functionalities would really
make a change and get us
closer to reaching our desired

audience.

DOEVYin

Latest news. Title of the Cover Article
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intereconomia

Easy and fast
access to on-air
listening from
any device.



High-fidelity Wireframing

In this first mockup, we included
Ul elements that were alighed
with the business goals and user
needs extracted from the user
research, benchmarking and

personas previously examined.

New colors, more
aligned with the
target audience’s
perception of the
brand, that helped
differentiate
sections within the
website, or highlight
certain content.

Pedro Sanchez anuncia que el uso de
la mascarilla en la calle acabara
“pronto”

A media sesion

P .o A media sesion
Noticias de Noticias

Las eléctricas se desploman Amedia sesion
después de La nueva subida

oo - Amedia sesion
A media sesion

s
espu
s el
e o

P"ra s e

my

A modia sesion

00000000

fiﬂdio

intereconomia

Including a sidebar
with all the
programs to have
easy access and a
global visualisation
of the content in a
glimpse.

Special section about
crypto called:
“Myconomy”, specially
designed to attract young
users interested in these
new concepts,
modernizing the image of
the radio as they are
offering the latest content
available in the field.
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Eventos

Reserva tu lugar en los eventos sobre <
economia mas exclusivos del pais

Responsive design
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As a response to the findings

Especial inversion sostenible 21 |

of our research, this project | G trs samar roevcs 20 ot T
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was desighed both for
Desktop and Mobile versions, T I Porrimer ez anclose T
S, = ) — Berasategui, 12 estrellas Micheli
to fulfill the needs of our ‘
targeted user audience, with
special focus in the mobile

design interfaces.




Mobile: Before & After

Here we can see the difference in
how they would show their
programs in their previous mobile

version.

Now, we see a fresher, modernized,
more appealing and organized
screen. Saturates less the eye of the

viewer and it’s more inviting.
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Programas Completos

High fidelity mockups for desktop:

Noticias

> ] Amedia s couear °
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v subida

Padro Sdnchez anuncia ol fin dol uso de e Amedia sesian ""“"°
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Pedro Sinchez anuncia el fin del uso de ia
mascarilla a partie ded 26 de Jorve do 2020 en

Las slicerieas e desploman dospubs
e la nuevo subica

Visita los mejores momentos de Capital Intereconomia

Explora nuestros programas

Buscargorrombre ~  RBusarpietems v Bescwrporlocstor ~ (B8

Lunes | @EERTER (| Miércoles Jueves Viernes | Sabado - ( Domingo
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intereconomia



High fidelity mockups for mobile:
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Capital intereconomia

Hoy, Martes 21 Abril 2021

Capital
Intereconomia

Todos los martes

Lorem ipsum dolor sit amet, consetetur sadipscing
elitr, sed diam nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam erat, sed diam
voluptua. At vero eos et accusam et justo duo
Lorem ipsum dolor sit amet, consetetur sadipscing
elitr, sed diam nonumy eirmod

Grogramas completosD :




Mobile close-ups

\;aradln
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Consultorios

Analisis del dia con
José Antonio Madrigal

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,

Analisis del dia con
Susana Criado

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,

Analisis del dia con
Rafael Jiménez

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,

&=
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Eventos

Proximos eventos

Nombre ~~ @

Tema v Ciudad ~~

CANDRIAM @

17 MAR 2022 |

Especial inversion sostenible

Este mes de marzo Europa ha estrenado
las reglas para la inversion sostenible. Las
gestoras de fondos comienzan a revelar
los criterios que siguen para catalogar
sus productos como sostenibles [...]

@acciona

17 ABR 2022

Especial inversion sostenible

Este mes de marzo Europa ha estrenado
las reglas para la inversion sostenible. Las
gestoras de fondos comienzan a revelar
los criterios que siguen para catalogar
sus productos como sostenibles [...]

Reservar

fsft:tagr‘e"conomua
Valores

Buscador

o D D &

Valores Noticias

Martes 02/06/2021 15:58:21
Empresa Variacion Valor (USD)
FGT 621.98
Repsol 324.56
Santander 543.89
TMA 621.98
BSS 324.56

MMO 543.89

Inditex 621.98

Tiw 324.56

SNT 543.89

*;«radlo
f intereconomia

Programacion

Tema v~ Locutor ~~

A media sesion

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,

Vision Global

Lorem ipsum dolor sit amet,

consetetur sadipscing elitr,

nza

Wi

Capital Intereconomia

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,

usana Criad

?radlo
f intereconomia

® En Directo ahora

Capital
Intereconomia
Susana Criado

Todos los martes

Lorem ipsum dolor sit amet, consetetur sadipscing
elitr, sed diam nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam erat, sed diam
voluptua. At vero eos et accusam et justo duo
Lorem ipsum dolor sit amet, consetetur sadipscing
elitr, sed diam nonumy eirmod

Programas completos ) |

Otros programas que
te pueden interesar



Mobile close-ups
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Martes de 07:00 a 12:00 Martes de 07:00 a 12:00

Explora los mejores
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> Intereconomia

Tema v~ Locutor ~~ Nombre

Esto es un pie de foto

Rafel Jiménez | 08/04/202115:34 | .
Actualizado: 08/04/2021 15:34 -

Los tribunales espafioles siguen dando

Capital »
mayoritariamente la razon a los Intereconomia A media sesion
consumidores en relacion a los contratos de e Lorem ipsum dolor sit amet,

% iy S P 2 consetetur sadipscing elitr,
tarjeta ‘revolving’ con intereses abusivos.

Todos los martes

El Tribunal de Justicia de la Union Europea

(TJUE) ha declarado recientemente que las Lorem ipsum dolor sit amet, consetetur sadipscing
elitr, sed diam nonumy eirmod tempor invidunt ut
labore et dolore magna aliquyam erat, sed diam
voluptua. At vero eos et accusam et justo duo
Lorem ipsum dolor sit amet, consetetur sadipscing

elitr, sed diam nonumy eirmod

Capital Intereconomia

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,

directivas de proteccion de los consumidores
no se oponen a la normativa espafola de

usura, la conocida como Ley Azcarate de 1908,

Pedro Sanchez anuncia que el uso de la

base sobre la que se estan declarando nulas sive " mascarilla en la calle acabara “pronto”
q Las eléctricas se desploman después de ) W P Programas completos ) |
este tipo de clausulas abusivas. la nueva subida A media sesion X

A

Vision Global

I aram incum dalar cit amaot ~e !



Reaction to the new image:

Feedback: Organic feedback:

We showed the new design to some of the sample The new branding was received very positively in
users that participated in the initial poll, and they all their social media platforms and was

were satisfactorily surprised by the change and celebrated also by other colleagues of the Radio
the improvement (on their opinion) of the whole industry.

brand.



Social feedback:

Some comments on Linkedin:

“‘Sometimes changes are not good, but |
think this time you hit right on the spot!”
“You can feel the amount of work behind
these changes, | hope it brings you success!”
“Quality and Elegancell”

“l didn’t know the meaning of the bull, super
interesting!”

“Great work, | really like it”
“Congratulations!!”

“The bull is the symbol of the Economy,
thank God it was not lost, it is even more

noticeable now.”

@

Reynaldo J. Garcia Sénchez (El Rey de los Seguros) « +3er  12afio

« Te puedo ayudar a generar un ingreso garantizado para tu retiro, ...
Los cambios no siempre son buenos, pero en este caso creo que
habéis dado en el clavo .. .«

Recomendar Responder

Ghazi Mejaat (He/Him) - +3er 1afio «=»

Product Creation Enthusiast | Al and MVP Builder | IT & Marketing Pro..
El toro es el simbolo que representa intereconomia, menos mal que
sigue, incluso destaca mas

Recomendar | Responder

Blake Morris - +3er 130 *»»

Public Adjuster at Citizens Public Adjusters
Mucho trabajo detras de todos estos cambios, espero que os traiga
mucho éxito

Recomendar Responder

Ghazi Mejaat (He/Him) « +3er 1afio =

Product Creation Enthusiast | Al and MVP Builder | IT & Marketing Pro...
Mientras se mantenga la esencia de la radio me parece perfecto

Recomendar Responder

Maria Lobanova - +3er 13fi0 «»»

PR and marketing for international markets, journalist, contributor, Ev...

Buen trabajo, no me disgusta para nada

Mas relevantes v

)

o
33
L

Oscar José Checa Garcia - +3er 1afio +»»
Responsable Comercial en Radio Libertad

Calidad y Elegancia!!

Recomendar Responder

Claudia Curi Ventas W (Capacitacion en Ventas) « +3er 1afio +=«

Coaching, capacitacion y conferencias en Ventas | Mentorias, consult...
Me encanta lo del color salmén, representdis vuestra historia con dos
simples colores, jque genialidad!

Recomendar Responder

Marcos CRodriguez - +3er 1810 +ee
Trabajador de lunes a viernes mafiana o tardes en TVG/ Voluntario lec...

No se oye en Santiago de Compostela

Recomendar | Responder

Andres Pulgarin - 2° 1afio e
CEO Founder - IA Conversacional en BotsLovers (Customer Love con ...

No sabia el significado del toro, jmuy interesante!

Recomendar Responder

Maxence Marius - 2° 1afio ==+
Managing Director at Eskimoz 22 | Hiring 100 people in the next 12 m...

iiEnhorabuena!!

Recomendar Responder



Selected projects

wide variety



Hosco.

Ongoing - Current project
1year 8 months +
Hospitality

Responsible for UX/UI Design



HOSCO. (on-going)

Wed. 24 May 2023
4 pm CEST via Zoom

Innovative Talent
Management in the
Hospitality Industry

Join Hosco and EHL for an online masterclass
to learn how to deal with the uptick in travel
demand across the globe by leveraging talent.

Services provided:

Description: Hosco is the number 1 portal for candidates to find hospitality jobs and the ally of hospitality

companies to find the best resources.

Main objective of the project: Complete digital Rebranding and UX/UI boost to improve not only sales,

but usability, brand recognition and leadership in the job-board market.

Added value: We completely re-designed complex and core functionalities of the website such as the
Member Directory, where companies and recruiters would find candidates for their job offers. As you can
imagine, it’s a vital element of the brand and the “Jewel” of the company. We decided to be audacious
and innovative with the design and gave a180° degree flip to the section, attracting more recruiters and

companies by simplifying the process and improving the aesthetic.
Tools: lllustrator, Photoshop, Figma, Jira, Slack, Google Services.

Methodology: Agile, SCRUM, Designh Thinking.

UX Research, Personas, Design Systems, Wireframing, High fi

mockups, Branding, Graphic Design, Copywriting, User Flows,

App UX/UI Design, Responsive Design, Prototyping,

35



Before

Q. ~ SEARCH MEMBERS

Keyword M

J Location
Show less filters «
Member type | Student, Alumni, Acadern School
Graduation MM / YYYY
Languages = frenct Nationality
Experience in Hffice Seniority

Active job seekers only ?

ID | Member id or email Last update

Last job application = Le

Completion

Manual validation = Full, res

@ Active members only ?

[ it idnion: | onyacis mambrs x|

1,002,940 MEMBERS

X
CERTIFICATE
T
Mahmoud Sallam Zoe LIN
Waiter/Waitress at Le Méridien Chiang Rai Réceptionniste at COSMYTH
Resort, Thailand
Dubai, United Arab Emirates Rosny-sous-Bois, France
X

Last login

Automatic validati...

Final validation

Paris, Lond

2rland.

S

Hotel school of

Show my connections only

€ ronths..more thai one

Select an experience to enable this filter

Less than 1 month ago, 1-3 months ag:

Full, res

e
( & Clear filters
oo

EXPORT MEMBERS || IMPORT STUDENTS H 4 SORT BY SUGGESTED ~

X X

Urbanas Kituku

Pizzaiolo at Radisson Blu

Nairobi, Kenya

-
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After

hosco.

Mombers > Membes Directory

Q candidate Search

Current job title Keyword search
Languages Location

v
@ ) Active job secker © )

Active in the last 30 days

Home Advice Job Courses Companies Members

§ Glear all filts
‘Work permit
:
Experience in Seniority
v v v

Filter by my Job Off

ADVANCED FILTERS: ( candidate type ~ ) G‘m. )

62 results found:

© Apply tags ~ [ Search settings ~ a4

Ana Maria Suarez Villa ® ()

® Sales intern at Hosco
@ Barcelona, Spain
© 2 anguages

Tessa Williams Archer ()
& Sales intern at Hosco

@ Barcelona, Spain

© 4 Languages

Ana Maria Suérez Villa ©
@ Sales intern at Hosco

9 Barcelona, Spain

© English, French, Spanish

Tessa Williams Archer @

& Sales intern at Hosco
@ Barcelona, Spain
© English, French, Spanish

Ana Maria Sudrez Villa ®
@ Sales intorn at Hosco

© Barcelona, Spain

© English, French, Spanish

Tessa Williams Archer
® Sales intern at Hosco

9 Barcelona, Spain

@ English, French, Spanish

Ana Maria Sudrez Villa ~

& Sales intern at Hosco
@ farcelona, Spain
© English, French, Spanish

Tessa Williams Archer

@ Sales intern at Hosco
# Barcelona, Spain
© English, French, Spanish

ed Unselect all

Ana Maria Suarez Villa e »

& Sales intern at Hosco & anamariasuarezvilla@gmail.com
9 Barcelona, Spain . +33 66 616 66

Send m

@ This member is interested in your company

© Specific Experience

Istand Europe Mospitality
Experience Cxperience Cxperience
Hospiality Gee

Education Experience

Show 9 experiences v

© Languages
Native: Fluent: Professional working:

2 About me

Studied drama and hospitality at school. which gave me a good grounding in ‘performing’
and looking after customers. Good team worker, flexible approach to work. | have lots of
empathy, | relate well to people from all walks of life and | am passionate about travel. |

have an inq mind, I am and L and cool under

pressure.

& Experience

) Inbound Sales Development Representative
| Factorial Human Resources « El Poblenou, Barcelona, Spain

O English teacher
What's up Language Academy - UHospitalet de Licbregat. Spain

* Education

Q

LI WS ]

ijan Tourism and y - and Tourism
Baku, Azerbaijan
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Planazo App

Loneliness’ Kryptonite.



Planazo is a Mobile App designed for people to find events, concerts, workshops, and all kind

of leisure activities in the city of Madrid.

The main goal, was to make a fun interface, where you could clearly see
attractive events and inspire the user to purchase the tickets. Planazo wanted to solve the increasing issue
of loneliness we are seeing in younger generations, they wanted to give a space where to share experiences

and meet new people easily.

We integrated the swiping view for the events, we included a social component where you
could see who was attending which event and you could engage and follow different users that you liked.

We wanted to achieve a mixture between and commercial event platform and a social platform.

Given the audience is mostly an international target, between 25 and 45 years old, that is

looking for cool things to do and meeting new people, we decided the app should look, bold, and exciting.

With the branding and UX/UI Process we want to make the user feel he is not alone anymore and that

Services provided: having fun through the app is easy, affordable and crowded of people just like them!
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User research:

o

We analyzed the main competitors’ websites and mobile interfaces: Meet-up and Fever. Fever was at the
moment the app most popular for this kind of activity in Madrid, their app was elegant, modern and
intuitive. The pain point we found in Fever is that is already so big, that became impersonal, you go with
your friends or family to their events, it’'s not so much focused in encouraging people to meet others.

We decided to do a small focus group with 8 participants that embodied our target audience. The client
had access to a community of international professionals living at a coliving space in Madrid (between 25
and 37 years old) that could really help us see if we were going down the right path in terms of mission and
value proposition.
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Focus Group: Findings

The feedback from this sample helped us recognize some common problems
and themes that we could solve with our app:

Theme 1: Plans in Madrid

The users were specifically
bothered by the fact that
despite having lived in the city
for a while, they dont know
where to find good and original
local plans to do on their free
days.

Theme 2: Flexibility

Most users agreed that one way of meeting
new people would be to sigh up to some
class, course or establishment, but they
never did it in the end because it felt like to
much commitment. Also, the plan and
people were always the same in this case,
so they would not be motivated to repeat
for long periods of time.

Theme 3: Young people

When sighing up to workshops or
classes, they often could not find
people of the same age or
interests, they would like to be
sure that the attendees will be
more or less similar in some basic
characteristics like age or
professional situation.



UX Research:

The Focus group, only confirmed the problems that Planazo had already identified when thinking of launching

this app, but still, it was very useful and insightful.

For instance, we saw that the participants in the focus group, would always talk only, or mainly, about weekend

plans, while Planazo was planning to do events independently of the day of the week.

After the experience, Planazo could adjust their business model including this valuable piece of information in
their plans, and we generated some personas reflecting our target audience. They would be our North Star and would

remind us which features the users really would beneficiate from.



Persona: Felix

Goalls:

Finding a way to connect with people in the area to spend time
away from work and build relationships with locals in the area.

Frustrations:

Felix doesn’t know where to start or how to get informed about
attractive plans frequently where he could meet new people
and have some fun.

Scenario:

Felix is a digital nomad working remotely from Madrid for a
German Start Up, he lives by himself in a studio in the centre.
He loves the city and the quality of life, but he misses company.

Personal details:

Felix

29 years old

Degree in Computer Engineering

From Cologne, Germany. Currently living in Madrid.
Single

Full-Stack Remote developer at a Start-Up company

Working remotely in a
different city, you are used to
cpending long periode of time
by yourself, but you ctifll mice
connecting with new people
cometimes. Abroad, i¢ not
alwaye easy to find comething
that helps you fulfill this
emotional need I think we afl
have.”

- Felix



Persona: Holly

Goalls:

Finding different plans to make on weekends, with new people
that is available to do fun things from Friday to Sunday mainly.

Frustrations:

Her friends from work are amazing, but they are normally
locals, this means that on weekends they visit their families
and other friends, and normally Holly has no plans.

Scenario:
Personal details:
Holly lives in a shared flat in Madrid with a roommate she Holl
doesn’t get along with that well. She feels a bit lonely on oty
32 years old

weekends given her friends from work are busy during this time.

Single

Double degree in Marketing & Advertising
Bristol, United Kingdom

Ty frsnd oy fuve

weekendo to-vee Pein
%MW@MOL&‘M%
walas boring Psr re, F
%e@&mﬁ MZ?
Wm%wmédwﬁd—

dAN e as~HK Con nee

comelody!”
- Helly

Community manager in a Madrid’s Marketing Agency



Wireframing

Planazo p— Planazo Planazo — Planazo — Planazo —3 Planazo — Planazo — Planazo Planazo —
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Q Locatizacksn Yoteet 2 oventes

46



Hi-
mockups

Cadigo Login

Planazo «

Sign in

Username
Hina

-

Planazo «

Planazo ¥
# [} [*] 2
Login -2 Register - 2

Planazo «
Sigrvin Register

Nombre y apellidos
Nna Cid

Email
Nnagplanazs com

Home [ Event pannel Pagina detalle evento Calendario Galeria

Planazo & Planazo & Planazo ¥ Planazo &

Calendario de planazos
Galeria de planazos

Noviembre 2022

3 resultados

3 resultados:

Conclerto Taburete

9 iRt

®| B & 2 )
Exphorar Gateria et o -
b2
0 (I O & :
A [c] @ 2
oo G per
Contact - signed in -1 Mi perfil Editar mi perfil -1 Pagina de compra
Planazo & Planazo & Planazo ¥ Planazo

. ;
{Hola Juan Carlos! e e et :sumenae tupedido

o C : & u‘...n "h

Cusndo

Noms: hocty
Apstidos & Entads o
2 et rues cortrasen
pumgrcazgacon e

Dstos personaies

A Informacion de pago
] - a ] 2 L o} - 2 Tarjota de cedito/débito

ot Cord

Galeria evento Eventos guardados Contact

Planazo ¥ Planazo Planazo ¥

Mis plan
Evento de winetasting 26/10/22 ABTMez0

Explorr Colerls Mot

# ) @ 2
A c) ~ £ 3
Péagina de confirmacién Pagina Likes Contact - signed in
Planazo & Planazo Planazo &
Likes

TARURETE

Hola Juan, cuéntanos

e
i o\ S a0 a |z
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User flow

Step1

Planazo &

Step 2

Planazo «

Sign in

Username

Nina

Password

Step 3

Planazo ¥

02 MAR 2023
2100h

Concierto Taburete

@ El Retiro, Madrid, 28

Step 4

Planazo ¥

Concierto Taburete

v €1 Rotia, Madeid 20043
»

Descripcion

Una desc

Cusndo

Fecha dd / mm

Seleccionar

Entraca individu

Lugar

e IIBo

3 2
& ] < -
Explorar M Galoria Miperft

Step 6

Planazo ¥

Resumen de tu pedido
Evento
Nombre del evento

Step 5 Loger
Calle Lorem Ipsum 55, 28045 Madrid
Cuéndo

Fecha: dd / mm

Hora 00.00h
Planazo ¥ PR

Entrada individual 1500€
Likes

< Atrds

'(_} ‘ x1 Entrada
Q Nina Cid
e Nancy Hughes

Sandra Palmer

Datos personales

Nombre Apellido

Email

Steve Clark

Harry James
Informacién de pago

Seleccione su método de pago
Natasha Wood
1

PayPal
Mary Stewart

Tarjeta de crédito/débito
Brandie Wallace
Cuenta Bancaria

Nancy Hughes

Gift Card

Sandea Palmer

0 IEED O —»

Datos de la tarjeta:

Nombre Apellido
3 °
& R -
Explorar i Galerfa Mi perfil

Namero de la Tarjeta

Caducidad  CVC

e

Step 7

Planazo ¥

Pues...{Ya tenemos plant

Si da te lias

CONCIERTO DE TABURETE

Tu entrada

También te Pemos enviado un cormes Clecronko a

» o
~ -

a .

Explorar  Mis Event Galerfa Mi perfil

Step 8

Planazo ¥

Calendario de planazos

Noviembre 2022

07 08 09 10 n 12 13

3 resultados:

Concierto de Taburete

T o 02MAR 2023
V¥ El Retiro, Madrid, 28042

Concierto de Taburete
57 ; 3 02MAR 2023
¥ El Retiro, Madrid, 28042 2100h

Concierto de Taburete
- = a1 02MAR 2023
¥ El Retiro, Madrid, 28042 2100h

Explorar  Mis Galerfa Mi perfil
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Planazo ¢

Planazo ¥
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Nombre Apellido
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Email
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Businesscards.eco

E-cards: promoting sustainability.



Businesscards.eco

Description: Businesscards.eco is a company dedicated to the development of customizable virtual cards
aimed at the professional and business world. They propose an alternative that does not involve physical

printing on paper, turning virtual corporate cards into a more sustainable option for the environment.

Main objective of the project: Carry out a rebranding of the platform to give a renewed, fresh image that
is more in line with a young audience, especially the freelance profile. In addition to the UX and Ul redesign
of the website, new templates for freelance cards were also designed, generating attractive designs

focused on this specific audience.

Added value: Through focus groups of people with these characteristics, new functionalities were
proposed that had not been taken into account a priori in the original card designs, but which were finally

accepted and included in the final product due to the advantages what they mean for the user.

Approach: This redesign sought to give Businesscards.eco a light and light image that evokes that
cleanliness and sustainability, while maintaining a simple and elegant design that gave a professional

touch to the look and feel of the web platform

Services provided:
Wireframing, High fidelity mockups,

Graphic design, Copywriting.



E-cards for avant-garde freelance S E
< Take your employees on-brand Pricing
- - il i Promianicd
WI re I rq I l l I I l = B a = < What will you get
Business
- C | See our plans s -
Are youa freslance?
What e-cards can do —
| | S
How dows it work?
s S You can concat anytime
bosioeonas N ] — ._"1':’ 2 e e
1
3 4
2
Contact How does it work?
Pick your style!
Ot e o .o S Lo
Reach out, we are here to help you
Contact us -
Not quite there yet? Don't worry
Contact us

Any questions?

- w_ -

52



.- - A
: 2 -
; AL =
e s Auévato a sor diferente (@) .-
o - Un equipo, una tarjeta
u =
v

— s s

Business y Freelance -
Péance . Por qué Businesscards es para ti
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mockups
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. \ ose-ups

Bienvenido
BusinessCards Eco

) —_— o
iy s s e ¢Eres un Freelance? p— V—
3 3 .
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S = O EE ==
on todas tus plataformas favoritas sin problema para
asegurarte de que nadie te plerde la pista. Una
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tarjeta de visita, No solo hemos disefiado unas tarjetas con las % ook W
que puedes mostrar tu personalidad y estilo, si no que también Al Williams ol

podrés afiadir muchos més datos y links de interés,
contribuyendo a un menor impacto medicambiental.
(Quieres saber mis? Descubrenos. m

S

Crea tu e-card . [CEEEE Contactanos
pm— ; Tu nombre
- Tu email
L
Gratis Premium Asunto

Tu mensaje

- Alace haua  pavien g
N 2o cantacze

ke POyt

27 MILLION ARE PRIN H : 3 | £ 4 e ares
DAY, SEVEN Bl THEY W ; Crear gratis
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YEAR.

X@50%) ¢

Enviar

¢Cémo creo mi e-card?
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E-card Design

BusinessCards

Logo

@

Lynn Stradford

Designer and Business Owner

A
an
Nar

00600

+34 615 541 674
l.stradford@design.com
www.lynnstradford.com
Lynn_strad

Lynn Stradford

Lynn Stradford

@lynnnst
@lynnstradford

Julia Heights
Community Manager

_ #openforwork

R, *34615541674
heights@media.com
@ www.heightsmedia.com

Logo @

Andrew Sylvain
Photography Assitant

+34 615 541 674
andrew@studio2l.com

www.andrewsylvain.com
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Back to Human

Learning from our roofs.



Back To Human is a food supplements and organic nutritional products online store, with the
philosophy that human beings should return to a diet based on how our ancestors ate, that is, a diet based

on the same components that were taken in antiquity.

Proteina Cacao

Carry out a redesign of the existing platform to create a visual image and

brand personality that represents the mission and objectives of the company.

In order to achieve a connection between the message of the brand and the consumer, they
wanted to make the experience more immersive, so that it was not "just another supplement store". An
example of this is the soundtrack that was proposed as a background for the website, sounds of the jungle
that transport the user "back to nature”, as well as a community on Facebook where advice and concerns

between users could be exchanged.

We used elements reminiscent of nature with a very primitive and organic design, which Services provided:
provided a “wild” look and feel, together with a very direct and clear explanation of the products, giving
abundant nutritional and medical information, to dispel the doubts that these products usually generate

and, thus, favor conversion.
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Branding

Tipografia corporativa:

Aa Aa

Oswald Regular Montserrat

Colores corporativos:

#f79224 #79224 #79224 #79224

$3
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Contacte

Tienda

Branding

s BTH

Productos Populare

Lorem psur
mipsum Lorem Ipsum Lorem ipsumm
1099€

1999€
199€

SREATINA
Sy, ‘,' s !‘




Inicie ~ Tien&a Nesotros Comunidad  Contacto Wi Cuenta

GRAGAS, HAS REALIZADO TU PEDiDO CON &XiTO

|6 ot i cn e o ® atieenia « o0 ind Lot

UNETE A NUESTRA COMUNIDAD DE
HUMANS EN FACEBOOK

Proteina Cacao

=

e

Branding
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Hi-fi

mockups

Desktop
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Hi-fi
mockups

Mobile
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o AN Inicio Nosotros  Comwnidad

Velver

Proteina Cacao

pPRADILTE
*RODI W
FRVVPANIVD

sl tambide: pus

UNETE A NUESTRA COMUNIDAD DE
HUMANS EN FACEBOOK

Contacto  MiCuenta

Lorem Ipsum
19,99€

Tienda Nosotros  Comunidad  Contacto

Productos Populares BTH

o

Lorem ipsum
19,996

A0 3 135 QINANCIAT 38 BUBTA ¥ MAE MUSELIar

Mi Cuenta

wener

4 Items en la cesta

Lorem ipsum v
Lorem Ipsum

1 +
Lorem ipsum T
Loterm ipsum

1%
Lorem ipsum YY)
Lorem ipsum

1 +

Total: 111€ IVA incl.

LOREM iPSUM

Lorem ipsum dolor sit

™

s!

UNETE A NUESTRA COMUNIDAD
DE HUMANS EN FACEBOOK

Iniciar Sesién

[

LOrem Ipsum dolor Sit ames. conss
SMPSCING e, sod dlam ROAUMY ¢ir

Registrate

METODO DE ENVID:

Estandar -G

XA X Dias Laborables

®) Econdmico - 199€. X A X Dias Laborables

Express - S99€: 1

2 Dias Laborables

2,
©

isa
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Confilegal

Law /n Order.



Confilegal

¢ ~-~ - - CONFILEGAL - - mmm
i o —— -
GCaingeg € Cavie frgts®s

Condenan de nuevo a Wizink y Carrefour por usuraen

4 Condenan de nuevo a Wizink y Carrefour por Yos contratos de dos tarjetas ‘revolving'
usura en los contratos de dos tarjetas ~

‘revolving’

Services provided:

Information Architecture, UX audit, High fi
mockups, Branding, Graphic Desigh, Copywriting

Description: Digital newspaper specialized in legal news, law firms and legal events. Directed by Carlos

Berbell.

Main objective of the project: Given the perception that the web was beginning to be outdated and
obsolete, the client requested a redesign of the existing platform to create a visual image and brand

personality that represents the mission and objectives of the company.

Challenges: Being a digital newspaper and receiving advertising funding, space was limited and the
chances of content saturating the consumer's eye were high. In addition to space issues, the consumer is
an older audience and the content not only had to retain a classic style but also had to be viewed easily

and at a larger size, which greatly limited modernization options.

Approach: Understanding the challenges of this project and analyzing its main target audience, it was
decided to use a classic design in terms of simplicity, straight shapes and very clean. It was also
modernized using very subtle gradients that provide richness of color and darkening the palette a little

more to provide respectability and a feeling of reliability.
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Rebranding
Confilegal

Before: After:

GONFI EGAL

CONFI EGAL
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(Footer) Before:

GON FI - EG ﬂ I- encuentra BUSCA g // /

HADOQ MEDIA
“Nuestras vidas empiezan a CONFILEGAL EEmrmmmrm
terminar el dia en que guardamos
silencio sobre las cosas que

importan." ( Foote I’) After:
- Martin Luther King Jr.
N g Y U - ,
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QUIENES SOMOS AVISO LEGAL POLITICA DE PRIVACIDAD COOKIES CONTACTO

cias ju
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Tribunales Contacta

Suscribete Areas y sectores Aviso Legal N AR IR
CONFI

Profesionales Politica de Privacidad HADOQ MEDIA
“El periodismo es la sintesis y el comercio de la curiosidad. Politica Cookies
Pero mientras la curiosidad del pensamiento y del bien es
rara, la curiosidad del hecho es general porque es
instintiva. Lo indispensable es el hecho.”" Divulgacién Contactanos

Firmas

- E ETT
RAFAEL BARRE Foro Confilegal info@confilegal.com

911 202 202

Confilegal 2021
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High fi mockups

Conﬁlegol

Desktop
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RH Estudio

Disrupting Architecture.



Services provided:

Architecture studio based in Madrid with international projection and voluminous projects,

often collaborating on large public works and specialized in city planning.

Search for a redesign that would be completely different, original and that
would stand out from the other studies in the sector. The studio required a minimalist design but at the

same time it was perceived to be modern and up to date with digital trends.

In the case of this study, we had to create a totally disruptive website, since the founders are

creative and the web was another form of expression for them in their profession.

It was decided that we could be somewhat rebellious in the forms and structures of the web to
give that different and surprising look and feel, something worthy of two high standing creative
professionals. By "breaking the rules", the web gives the user a sensation of finding himself in an artistic,

innovative and totally groundbreaking site within his field.
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Typography study

VISTA PREVIATIPOGRAFIAS

Medel

Cora

Mostra
Nuova

Utile
Display

FRANKS

PROYECTOS ARQUITECTURA PORTFOLIO CLIENTES SOSTENIBILIDAD ESTUDIO

Este proyecto fue llevado a cabo en 2017 para nuestro cliente X en Madrid, Espafia. Con una duracién de 17
meses, ahora es uno de los edificios mas emblematicos de la ciudad.

PROYECTOS ARQUITECTURA PORTFOLIO CLIENTES SOSTENIBILIDAD ESTUDIO

Este proyecto fue llevado a cabo en 2017 para nuestro cliente X en Madrid, Espafia. Con una duracion de 17
meses, ahora es uno de los edificios mas emblematicos de la ciudad.

PROYECTOS ARQUITECTURA PORTFOLIO CLIENTES SOSTENIBILIDAD ESTUDIO

Este proyecto fue llevado a cabo en 2017 para nuestro cliente X en Madrid, Espaiia. Con una duracién de 17 meses,
ahora es uno de los edificios més emblemdticos de la ciudad

PROYECTOS ARQUITECTURA PORTFOLIO CLIENTES SOSTENIBILIDAD ESTUDIO

Este proyecto fue llevado a cabo en 2017 para nuestro cliente X en Madrid, Espafia. Con una duracion de 17 meses,
ahora es uno de los edificios mas emblematicos de la ciudad.

PROYECTOS ARQUITECTURA PORTFOLIO  CLIENTES  SOSTENBILIDAD  ESTUDIO

ESTE PROYECTO FUE LLEVADO A CABD EN 2017 PARA NUESTRO CLIENTE X €N MADRID, ESPARA. CON UNA DURACIHN DE 17 MESES, AHORA ES
UNo DE LOS EDIACIOS MaS EMBLEMATICOS DE LA CIUDAD

VISTA PREVIATIPOGRAFIAS

ANDARILHO
FONT HORMAL

Metropolis

Something

Roboto

Europa

PROYLECTOS ARQUITECTURA PORTIOLIO CLIENTES SOSTENI3ZILIDAD

Este proyecto fue llevado a cabo en 2017 para nuestro cliente X en Madrid, Espaia. Con una
duracion de 17 meses, ahora es uno de los edificios mas embleméticos de la ciudad.

PROYECTOS ARQUITECTURA PORTFOLIO CLIENTES SOSTENIBILIDAD

Este proyecto fue llevado a cabo en 2017 para nuestro cliente X en Madrid, Espana. Con una duracion de
17 meses, ahora es uno de los edificios mas emblematicos de la ciudad.

PROYECTOS ARQUITECTURA PORTFOLIO  CLIENTES SOSTENIBILIDAD

Este proyecto fue llevado 2 c2bo en 2017 para nuestro cliente X en Madrid, Espafiz. Con una duracion de
17 meses, 2hora es uno de los edificios més embleméticos de la ciudad

PROYECTOS  ARQUITECTURA  PORTFOLIO CLIENTES  SOSTENIBILIDAD

Este proyecto fue llevado a cabo en 2817 para nuestro cliente X en Madrid, Espana. Con
una duracién de 17 meses, ahora es uno de los edificios mas emblematicos de la ciudad.

PROYECTOS ARQUITECTURA PORTFOLIO CLIENTES SOSTENIBILIDAD ESTUDIO

Este proyecto fue llevado a cabo en 2017 para nuestro cliente X en Madrid, Espaia. Con una duracién de 17 meses,
ahora es uno de los ediflcios mas emblematicos de la ciudad.
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VISTA PREVIATIPOGRAFIAS

Typ O g r Cl p hy S.I. u d y Recomendaciones

PROYECTO MADRID 2017

. Este proyecto fue llevado a cabo en 2017 para
PreV|eW sSdam ple nuestro cliente X en Madrid, Espaia.

Con una duracién de 17 meses, ahora es uno de los
edificios mas emblematicos de la ciudad.

Medel + Metropolis

Descargar

VISTA PREVIATIPOGRAFIAS

Recomendaciones

Something + Metropolis

PROYECTO DINAMARCA 2018

Este proyecto fue llevado a cabo en 2018 para nuestro
cliente X en Copenhage, Dinamarca.

PROYECTO SUECIA 2019

Este proyecto fue llevado a cabo en 2019 para

Con una duracién de 9 meses, ahora es uno de los edificios nuestro cliente X en Estocolmo, Suecia.

mas emblematicos de la ciudad.
Con una duracion de 6 meses, disefiamos vy lleva-

mos a cabo la construccién de esta maravillosa villa

LA SOLANA (MADRID, ESPANA)

Este proyecto en plena planificacion, estara terminado
para febrero de 2021 en las afueras de Madrid, Espafia.

Con una duracién de 27 meses, disefiamos y llevamos a
cabo la construccién de esta maravillosa villa particular en
plena naturaleza
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Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,
sed diam nonumy eirmod
tempor invidunt ut labore et
dolore magna aliquyam erat,
sed diam voluptua. At vero
eos et accusam et justo duo
dolores et ea rebum. Stet clita

RH Estudio

Volver

Lorem ipsum dolor sit amet,
consetetur sadipscing etitr,
sed diam nonumy elrmod

tempor invidunt ut labore et

CONTACTO

Bellena ol sguiente formudario para que ~os posgamos en contacto conkign

Nombre trat
Aunts Teittoro
Mensae
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Volver

Proyecto 1 Proyecto 2 Proyecto 3

Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet

Proyecto 1 Proyecto 2 Proyecto 3
Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet

Proyecto 1 Proyecto 2 Proyecto 3
Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet

Cargar mas

RH Estudio

RH Estudio

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,
sed diam nonumy eirmod
tempor invidunt ut labore et
dolore magna aliquyam erat,
sed diam voluptua. At vero
eos et accusam et justo duo
dolores et ea rebum. Stet clita

&/

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,
sed diam nonumy eirmod
tempor invidunt ut labore et

C

ENU - MENU - MENU MENU - MENU - MEN
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Volver

Noticia 1 Noticia 1

Lomem pium dolor 41 amet, consetetu LAPLING ) Lorem @sum dokor Ut amet, consetens sadgncing
litr, s0d dism nonumy ermod tempor invidunt ut eltr, sed dism ronumy ermod tempor mvidunt ut
labore et dokore magns alauyam eat, sed Giam Iabce et dokre magaa Miquyk erat, s0d dia
vokptn, At vero et et veluptia, At vero ecs et

Noticia 1 Noticia 1

Lorem ipsum dolor vt amet, consetetur sadipscing Lorem ipsum dolor sit amet, consetetur sadpscing
litr, sed diam noousmy eirmod tempor knvident ut elitr, sed diam ronumy eirmod tempor madunt ut
labore et dolore magn alquyam enat, sed dam labore et dolore magea aliquyam erat, sed diam
voluptua At vero eos et voluptua At vero eos et

Noticia 1 Noticia 1

Lorem ipsum dolor 32 amet, consetetur sadipscing Lorem psum dolor sit amet, consetetur sadipscing
@ity 36 diam nonumy ermod tempor ividunt Ut 01, 303 Sam Acoumy ermod tempar Evidnt it
labore et dolore magna slquyam erst. sed dam labore et dokore magna sliquynm erat, sed diam
vobiptua. AZ VO 005 o1 voluptua. AT verd #0% et

Noticia 1

Lorem greem dokr w1t amee, consetetur sadpicng
elar, sed diam nonumy eirmod tempor invidunt ut
Labere ot doione magna aliyan eat, sed diam
vokgtua. At vero eos et

Noticia 1 ‘
Lorem psum dolor st amet, consetetur sadipicng

elts, 3ed diaen noumy eitmod tempor invidunt ut
labere et doiore magna alikayam erat, sad diam
voluptua. At vero eos et

Noticia 1

Lorem sum dokr it amet, consetetur sadipacing
by, 34 Gam nonmy eimod Temper invdunt ut

labore et dolore magns aliquyam erat, sed diam
volgtua AL vro 00% ot

Volver

| JAviER
| HERREROS

| Socio Director

ANA
RIAZA

Socia Directora

BBVA

Empresa
Colaboradora
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Welzy

Your finances, made easy.



Welzy is a Spanish financial advisory company designed 1o modernize the industry. The
team of Welzy is formed by a young crew, with the core objective of filling a gap in the market and aiming
to help the younger and coming generations to manage the finances according to their current needs.

The main goal of this project was to elaborate a corporate identity that
reflects the values and mission of Welzy. The graphic elements, in addition to color palettes and
typography chosen for this project, were selected to express freshness and a modern look, yet highlighting
the professionalism of the team and their work methodologies.

The most critical element in the user experience of Welzy's website was being able to
understand their audience to the core and transmit their message in the most efficient manner. We relied
heavily on copywriting and content organization so that the target felt comfortable and could navigate
easily to the content they are looking for as smoothly as possible. The main goal is to express how fluid
and easy would be working alongside Welzy's experts. Basically, how quickly finance could become easy.

The online platform of Welzy had to be coherent and homogeneous with their branding
identity. Taking intfo account that the most important features of their branding were freshness,
professionalism and friendlyness, we chose according graphic elements:

Rounded and irregular shapes in bright, joyful gradient colors, colliding with dark muted tones.
Isometric illustrations

Friendly copywriting

Photography of people with whom the target would feel identified.

.. Welzy

2

Services provided:
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Branding

We are financial advisors.
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Sitemap
Welzy

HOMEPAGE
N4 N % N4 N4
SERVICES
& PRICING ABOUT US FAQs BLOG CONTACT
FINANCIAL INVESTING WEALTH
PLANNING SERVICES SERVICES
Planning for Portfolio inbertance
Individuals Creation
Planning for Investing N BOOK A SUCCESSEUL
Families Management
MEETING BOOKING
Financial Investing \
Advice
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HOMEPAGE SITEMAP

Information :
Architecture

SERVICES ABOUT US FAGS CONTACT US BOOKING SUCCESFUL

BLOG

COMPREMENSIVE 360"
BLOGPOST

FINANCIAL PLANNING INVESTING SERVICES OTHER SERVICES

FAMILIES FIN PLANING PORTFOLIO CREATION INVEST MNGMNT ESTATE PLANNING INH ACCEPTANCE

INDIVIDUAL FIN PLANING oo . GENERAL FINANCIAL ADVICE TAX FILINGS



Hifi mockups

Desktop
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Meet your new expert team.

Close-ups

% Welzy d » e ¥ Welzy Sy - » e Welzy APy Wi BOr o ) % Welzy tosaion | ks | wk Gt s »
. .
= — >
9

The ultimate
Financial Planning,

- YT

Select your plan How does it work?

@ S

Our misson:

7. Welzy Sorvcos BPvcng | Aboaus | FAGs | Comact | Bion D @

It's a date!!

Meet cur people!

Get FREE financial Tips&Tricks
subscribing to our Newsletter

and Blog
‘ Get FREE financial Tips&Tricks .
subscribing to our Newsletter »
¢ = and Blog _ a
7. Welzy cog | Absaus | FAQE Biso D ¢ ) s F )
\
D S~ .-
‘ Get FREE financial Tips&Tricks
v subscribing to owr Newsletter
Let's chat! Talk to us: . potwsy 4 Soch ux eoent
o Ready to start making the best of your income?
e ]
3 What our clients say

Why choosing us?




Open Art NFTs

The gallery of today



Open Art NFTs

Description: OpenArt NFTs is an online NFT Art gallery where artists from
all countries can share their projects and art with the rest of the world. This
project focuses on Blockchain technology to generate the first Artistic NFT

Marketplace in Spain.

Main objective of the project: Build an intuitive and aesthetically
attractive portal where artists, galleries, museums and individuals co-exist

seamlessly.

Challenges: The biggest challenge in this project was usability. Given there
were many different types of users and population segments, the hardest
component of this exciting project was find a structure that all of them

could find intuitive and user friendly.

Approach: In the briefing if the project they expressed their willing to look
bold, brave and drastically urban, so we decided to implement a verbal and
visual identity that responded to this description, by using irregular shapes,

bright gradients and big imagery of the art in exhibit.

g= || = = ==
wipertt N2 7 ﬁ

Mis NFTs.

Mis Compeas

Mis Ventas

Balances

Retiros

Depésitos

Ajustes

Services provided:
Wireframing, High fidelity mockups, Hi-fi Prototyping,
Branding, Graphic design, Copywriting
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Manual of identity

Open Art Nfts

Manuac De ibpenTibDab coreoraTivo

LOGOTIPO

POSITIVO: NeaaTvo:

OPENERNM
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Look & Feel
Open Art Nfts
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UX/UIl rebranding
Open Art NFTs

Before:
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Hi-fi mockups
Open Art Nfts

Mobile
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Hi-fi mockups

Open Art Nfts

Desktop
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DISCOVER
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La subasta terminard en:

The sunny Florida H <

Sunsets in Florida

Lorem ipsum dolor sit amet, consetetur sadipscing elitr,
sed diam nonumy eirmod tempor invidunt ut labore et
dolore magna aliquyam erat, sed diam voluptua. At vero

©os et accusam et justo duo dol clita kasd gubergren, no

sea

Creador Duefo

d srlorem 2} st ipsum
<>

Categoria Coleccién

® s =

Puja minima
Hacer una puja

06 ETH

Detalles

Blockchain: Ethereum
Coleccioén: Sunsets in Florida

Minta: Pieza #345

a

@

GgaLerias

Creadores

The way we were
brought up in Florence
#WorldOfWomen

187 pieces

N

\ S
YAYA

The way we were A
brought up in Florence
#WorldOfWomen

.

DISCOVER
THE BEST

Lorem ipsum dolor sit amet, consetetur
sadipscing elitr, sed diam nonumy eirmod

a

< Crear un NFT

¢Qué son los NFTS?

Paso 1/2: Informacién General ¥4

TOP ITEMS NFTS

Nombre:
Lorem ipsum dolor sit amet, consetetur sadipscing
elitr, sed diam nonumy eirmod tempor invidunt ut
Niamero de copias:
Descripcién:

The way we were
brought up in Florence

NorldOfWoman

Anadir a Coleccién:

Anade tu nuevo NFT a una de tus colecciones
recientes o crea una coleccién nueva

o EERFNI

ver mas

Home ‘

convierrteTe en
un creabpor

Compania A

Paso1

Lorem ipsum dolor sit amet, consetetur
sadipscing elitr, nonumy eirmod tempor
invidunt ut labore et dolore magna
aliquyam erat. sed diam voluptua. At vero
€0s et accusam et justo duo dolores et ea

Contactanos v rebum Stet clita kasd gubergrenvmod

Escuchamos v

Siguenos

0@ 060

Paso 2

Lorem ipsum dolor sit amet, consetetur

FILTIOS X sadipscing elitr, nonumy eirmod tempor
Invidunt ut labore et dolore magna
aliquyam erat, sed diam voluptua At vero
Status 0s et accusam et justo duo dolores et ea
Subastas rebum. Stet clita kasd gubergrenvmod
Precio tjo
Ablerto pars ofertas
Mo praa venta
Categoria
Arte
[
men——
Depores
Sotdaias Paso 3
Popularidad del duefio Lorem ipsum dolor sit amet, consetetur
Mis ventas/mes sadipscing elitr, nonumy eirmod tempor
Mis soguidorss invidunt ut labore et dolore magna
Mis antaguedad aliquyam erat, sed diam voluptua. At vero
eos et accusam et justo duo dolores et ea
rebum Stet clita kasd gubergrenvmod

Blockchain

Ethereum

Fiow

Tezon
Borrar todos Resultados

98




DX29

A revolution in Rare Disease Diagnosis.



DX29

DXx29 Inicio  Donate Symptons  Timeline Your data  Contact Iniciar sesion

iRegistrate gratis!

NOTA IMPORTANTE: debe leer s POLITICA DE PRIVACOAD
(Pacindo Cic en ¢l enlace a continuacicn) antes de poder
INGICA SU BCEPLaCIon,

e leido y acepto la Podtica de privacidad

Contactanos

29

1nfo de contacto
Contact

Dire or z ~
e G

Why Join
Donate Symptoms
Timeline

Your data

Services provided:

Information Architecture, UX audit, Hi-fi mockups,

[llustration, Copywriting

Description: Dx29 is a non-profit project to help patients and physicians understand the patient disease. It
is a completely free software for analysis and management of your symptoms, creation and sharing of

your medical history and help to reach a diagnosis.

Main objective of the project: Modernize the previous interface of the brand. They were treating sensitive
data and attending people in a vulnerable position and they wanted to have a website easy to use, and give

a trustworthy image to the patients.

Challenges: Being a Medical and Health diagnosis platform, the main challenge was to make everything
as simple as possible, and talking about rare diseases, it was indeed a challenge. We made easier the
access to experimental studies for the patients, simplifying the application process and giving them the
information more clearly and scannable. Also, their branded colors were not very suitable with a
healthcare related product (black, grey, white and red), so, making the design look gentle and soft,

empathetic, was probably the real hardship of this beautiful project.

Approach: Simplicity at its’ best. We wanted a lean, clean platform, as it’s health related, cleanliness is an
absolute must. In addition, illustrations were added throughout all the screens, we wanted to give the user
the sentiment of companionship throughout the whole navigation. These users are sick of a rare disease, so

we wanted to be as supportive as we could, within the limits of a screen.
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UX/UI Rebranding

DX29

Before: After:

DX29 Inicio Donate Symptons Timeline Your data Contact Iniciar sesion

Dx

Te ayudamos a encontrar un diagnéstico

Aprovecharfamos este texto para realizar una breve descripcién de DX 29

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor invidunt ut labore et dolore magna aliquyam
erat, sed diam voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet clita kasd gubergren, no sea takimata sanctus est
Lorem ipsum dolor sit amet.

1 " Busco informacion sobre
Busco un diagnéstico G arifermedad .

Contéactanos

9 foundation [JES =
twenty-
nine

© 2021 Fundaciin 29
infoRounssbonziery

0)(w)(n

o e Politica de privacidad Proteccién de datos Aviso Legal Cookies
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Community page Before: Community page After:

La comunidad necesita tu ayuda DX29 Inicio Nosavalan Timeline Tusdatos Contacto  Nuestro granito de arena Iniciar sesién
Los datos que i Nos puedes 8ar sobre tu enfermeodad, af completar los
distintos pasos de la cronologla, son muy importantes, Porque ess
informacién no viene directamente de 1as bases de Catos tradicionaies,
Que 50 usan para hacer los diagnésticos y contionen informacién impracisa
scbre las enfermedades raras.

En Fundacién 29 queremos cambiar 18 forma en 1a gue se hace Medicina
Queremos que ks datos de los pacientes se usen y que s¢ pueda hacer
més investigaciin con ellos.

La comunidad necesita tu ayuda

Estamos construyondo una hetramienta para agiizar ol diagndstico do
snfermedades raras (0x29) y necesitamas tus datos para haceris mis

procisa y asi podor ayucar @ mds y mds paciontes. Los datos que t nos puedes dar sobre tu enfermedad, al completar los distintos pasos de a

cronologia, son muy Porque esa bases
de daros tradicionales. Que se Usan Para hacer 105 AAYNOSTCos y contienen informacion
imprecisa sobre las enfermedades raras.

Unete a nuestra revoiucién dondndonos estos datos y dejando squi tu

diroccitn do con Ademds. te informade de
£0d0s NUESHECS VANCes.

En Fundacion 29 queremos cambiar la forma en i que se hace Medicing. Queremos que los.
ditos de los pacientes se usen y que se pueda hacer mis investigacidn con ellos.

Estamos. para aghzar
©x29)y tus datos  asd poder ayudar a mids y mds
pacientes.
Unete a nuestra revoluciin dondndonos estos datos y delando aqul tu dreccion de correo
Ademds, te informado de avances.

) aquf para ayudar

Enviar No quiero ayudar
29 Why Join Politica de privacidad

Dx Donate Symptoms Proteccion de datos

Timeline |
Info de contacto Ao Leom
Teléfono Your data Cookies
Direccion
Emad Contact
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High fi mockups
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Dx29 Wide DonaeSymptons  Tumeine  You cata  Contact
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Summary

In case you would like to
revisit any of the shown
projects, here | leave you a
little shortcut!

 —
(Only from Desktop)

USE CASE - Radio intereconomia

Hosco - Hospitality

Planazo - Events & Entertainment (App)

Businesscards.eco - Sustainability

Back to Human - Alimentary & Ecommerce

Confilegal - News & Communication

RH Estudio - Architecture

Welzy - Business & Finance

Open Art NFTs - Art & Technology

DX29 - Health & Medical
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Thank you.

| et’s connect!

www.hinacid.com
www.hinacidstudio.com
itsninacid@gmail.com
Linkedin



http://www.ninacid.com
http://www.ninacidstudio.com
mailto:itsninacid@gmail.com
https://www.linkedin.com/in/cristina-cid-ojeda/

